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2 Sumarntra Ghoshal, The Individualized Corporation, (New York, A Harpers Business Book,
1997), P. 117.

3 James W. Corporate Culture And The Quality Organization, (London, Quorum books, 2001),
P.193, Bill Creech, The Five Pillars of Total Quality Management, (New York, Truman Talley
Books, 1951), P.399.

4 Ivor Seeley, Building Economics, (London, Macmillan Press, 1996).P.105.

® James W. Corporate Culture And The Quality Organization, P.35.

¢ Malcolm Wheatley, Understanding Just in Time, (UK, Barron’s , 1997), P. 48.
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" D.E. Hussey, The Innovation Challenge, (New York, John Wiley & Sons,1997), P1.
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Routledge,2002), P. 26.

® Stephn George, Total Qulaity Managmement, P.59.

10 B, Joseph Pine, Mass Customization, (Boston, Harvard Business School Press, 1999), P. 124.
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The traditional quality management maxim of “listening to the voice of the
customer” may lead an organization to exactly the wrong conclusion in the face of
innovation.
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Howard Gitlow, Quality Management Systems, Aprctical Guide, (New York, CRC press, 2001),
P.2.

14 Paul Plsek, Creativity Innovation and Quality, (USA, ASQ Quality Press, 1997), P. 20.

15 Timothy Clark, Success Through Quality, (Wisconsion, ASQ Qulaity Press, 1999), Steve
Albrecht, Crisis Management for Corporate Self-Defense, (New York, American Management
Association,1996)P, 150.

16 See, Howard Gitlow, Quality Management Systems, Aprctical Guide, P.8.
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“ Creativity, because of its great value in planning, should receive more than
passing notice in any discussion of major techniques for better planning”.

61 Uriel Rosenthal and others, Managing Crises, (USA, Charles Thomas publishers, 2001),P. 69.
62 Uriel Rosenthal and others, Managing Crises, P. 82 .

63 Martin Betts, Strategic Management of 1.T, (USA, Blackwell Science, 1999), P.6.
 D.E. Hussey, The Innovation Challenge, (New York, John Wiley & Sons,1997), P1.
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.[Brainstorming Process] Js¥t goelli : st

verybady presents their idea in lum

L

Salecd most assoclated ideal Dhers wiile down their idea

-[Ishikawa Diagram] it gl : ksl

Ursache WII'kLIﬁg

| Mensch || Maschine || wmiliew |

Material || Methode || Messung |
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xample: The example below shows part of a simple flow chart which helps receptionists route incoming phone

.[Flow Chart (&t gl : jhail]

calls to the correct department in a company:

Figure 1: Part of an example flow
chart showing how to route
incoming phone calls
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.[Force Analysis a1 gll1]

For example, imagine that you are a manager deciding whether to install new manufacturing equipment in
your factory. You might draw up a force field analysis like the one in Figure 1:

Figure 1
Force Fleld Analysis Example
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